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摘要
随着台湾民主化浪潮的不断发展，岛内政治选举也变得日益激烈。而媒介形式的不
断变化与普及，也使得候选人开始利用媒介管道规划详尽地政治营销策略，以应对激烈
的选举形势的需要。以期在有限的时间内让选民能够快速了解自己，从而最大限度地获
得选票赢得选举。
因此，本研究尝试以政治营销与政治传播理论为主要研究视角，综合运用文献研究
法以及问卷调查法等研究方法，对 2014 年台北市长选举中两位主要候选人柯文哲、连
胜文针对青年选民的选举营销策略进行梳理和分析，以文本探讨方式，针对两位候选人
选举行销中的基本策略、广告策略、SP/Event 策略进行归纳总结，探讨其为了赢得青年
选民的支持所作出的努力，并根据问卷调查结果从选举行销讯息传递效果与讯息接受及
回应模式两大方面探究候选人的选举行销策略对于青年选民的投票行为产生的效果与
影响。
研究结果发现，虽然台湾青年选民投票自主意识不断增强，但却并不能忽视候选人
选举行销的影响，而由于社会综合环境的变化，政党倾向对青年选民的影响日渐式微，
候选人形象开始成为青年选民关注投票的重点。而随着网络使用的普及与资讯科技的进
步，网络新媒体在此次台北市长选举以及台湾未来选举中的地位不可小觑，同时大数据
分析运用到选战之中，也为柯文哲最终赢得选举助益。
关键词：选举行销策略、青年选民、投票行为
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Abstract
With the development of the democratization in Taiwan, the political election has become
more and more fierce.While the constant change and popularization of media form also
allows candidates to start using the media pipeline to plan a detailed political marketing
strategy in order to cope with the need of intense election situation,to allow voters to quickly
recognize themselves in a limited period of time which can maximize the votes to win the
election.
This study attempted to use the political marketing and political communication theory as
the main research perspective,using such as literature research, questionnaire survey to
carding and analysis the two main candidates in the 2014 Taipei mayoral election Ke Wenzhe
and Lian Shengwen for the youth voter's marketing strategy.Using the text approach to
summarize the two candidates in the election of marketing strategies, advertising strategy and
SP/Event strategy to explore its efforts to win support from young voters.According to the
results of the questionnaire, the effect and influence of the candidate's election marketing
strategy on the voting behavior of young voters are explored from two aspects of the effect of
the election marketing message delivery effect and message acceptance and response pattern.
The result showed that the Taiwan youth voters independent consciousness to strengthen
unceasingly, but also cannot ignore the impact of political marketing,because of the change of
social environment,the influence of the party's tendency to the young voters is gradually
declining, and the image of the candidate becomes the focus of the attention of the young
voters. With the popularization of Internet and the progress of information technology,The
new network media should be emphasized in the 2014 Taipei mayoral election or future
election in Taiwan.And big data analysis applied to the campaign makes Ke Wenzhe finally
won the election.
KeyWords:Political marketing strategy; Youth voters; Voting behavior.
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